The concept of what Yochai Benkler called "peer production" as an alternative mechanism to traditional hierarchies and markets has captured the imagination of numerous communities in contexts ranging from t-shirt design to software to gold mining. While some question the suitability and potential longevity of this mode of production, others are focused on determining ways in which peer-produced products and services can be suitably packaged to meet the requirements of consumers. In particular, the mature peer production phenomenon known as open source software has emerged as a credible alternative to its proprietary counterpart and presents a compelling challenge to both industry and academia as we seek to understand how firms and other organizations can build sustainable business models leveraging the public commons of open source products and the collaborative engine that created them. This panel will debate how intra-and interorganizational service offerings can be used to create and capture value from peer-produced intellectual property such as open source software. Drawing on their research in the secondary software, software services,
electronic business, and public administration sectors, the panellists will discuss how open source has been used to transform the value offering to consumers and citizens as well as the consequential business model changes for these organizations. In particular, the panelists will discuss the manner in which organizations
• utilize open source frameworks, tools and methods to build systems in an agile, rapid, and economically efficient manner • build competitive strategies around delivering cocreated services that exploit open source • adopt open source licensing structures to leverage the power of community-based development, promote particular platforms and standards, grow market-and mindshare, and steward public funds responsibly
In extrapolating from these experiences, the panellists will consider the need for private and public organizations to adopt sophisticated business strategies and models to
• offer services that exploit the various forms of peer-produced intellectual property • manage the reliance on interorganizational/networked business dynamics • maintain delicate relationships with peer production communities The panel will include short position statements by the panellists and a dialogue between them on these positions, followed by a discussion with the audience. Significant time will be allocated to an open discussion with the audience, and those attending are invited to raise their own concerns/opinions in relation to developing service-offerings that exploit peer production. 
